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Book Proposal Template
Proposed Book Title
Proposed Subtitle

by Author Name
Author Contact Info:
Street Address

City, State, Zip Code

Best phone number

Personal email address

Personal website URL

This is a book proposal offered by AUTHOR NAME to prospective publishers.
It consists of original, unpublished material solely owned by the author.
© AUTHOR NAME 2015. All rights reserved.

10-Second Sell Test
1. Pitch this book to a reader in 100 words or less.
Imagine you only have 10 seconds to get someone interested in reading your book. What is the most provocative or emotionally-charged statement you could make to get someone’s attention?
2. List the five most compelling messages that your book will contain. (If you’re writing fiction, describe the five most suspenseful or emotionally-charged moments of your story.)
Felt Need and Book Overview:

Think of this section as the potential back cover copy for your book. Describe the biggest felt need your book will meet for readers in 150 – 250 words. (If you’re writing fiction, describe the primary issues your main character will face that readers can relate to in their personal lives.)
Target Audience:
Primary Audience:

Describe the kind of person who needs your book’s value the MOST. Don’t say your book is for everyone. Distinguish the specific problems or felt needs that these people face. Furthermore, describe the emotions they feel. Then, use statistics to show the size and demographics of this group, such as age, gender, geographic location, etc. How big is your primary target audience?

Secondary Audience:

Describe the kind of person who would be the most interested to buy your book as a gift or resource for someone else. List 2 – 3 types of these purchasers along with any statistics about the size of those groups.
Format and Details of Manuscript:
· Manuscript Status: Completed, In-progress, 4 of 13 chapters finished, etc.
· Anticipated Total Word Count: 

· Special features:

Describe any components you plan to include, such as quizzes, assessments, appendices, group study guide, pictures, maps, etc.
Author Endorsements:

List any written testimonials from well-known leaders that would influence book buyers. This could include endorsements from business leaders, pastors, athletes, musicians, educators, bestselling authors, etc.
Author Biography:

Write out your author bio in 500 words max. Use your bio to describe why your experience, education, and accomplishments position you as a voice worth trusting and buying your book.
Author Publishing History:
List each book you’ve ever published, year published, up-to-date sales data.
Media Angles

Why is your book worth discussing in the media? List at least 3 reasons why a radio or TV producer would want you as a guest on their show. Describe any current trends, headlines, statistics, and felt needs that your book addresses.
Author Marketing Plan:
List at least 10 ways that you specifically plan to market your book yourself. Provide details for each point. For example, if you send out newsletters, list the frequency and number of contacts. If you speak, list how many events you already have scheduled. Include all promotional areas, such as contests, media campaigns, advertising, blog tours, booksignings, direct mail, social media, magazine articles, major alliances, bulk purchases of your own book, etc.

Book Competition:
Recent Releases in Genre:

List at least three other books published in the last two years similar to your book, including any bestsellers. Include the title, author, publisher, publication date, ISBN #, price, and any sales data you can find. Search on Amazon.com and the New York Times for help. Briefly explain how your book is different, but don’t bash the other titles.
Title:
Author:
Publisher:
ISBN-10#:




ISBN-13#:
Any sales history or recent Amazon ranking details:
Aspects that are good about this book:
How my book is different:

Proposed Book Outline
List the proposed chapters by title and any additional matter, including foreword, appendices, etc. Feel free to write 2 – 3 sentences that describe the primary theme for each chapter.
Introduction / Foreword:  

Chapter 1:  

Chapter 2: 

Chapter 3:  

Chapter 4:  

Chapter 5:  

Chapter 6:  

Chapter 7:  

Chapter 8:  

Chapter 9: 

Chapter 10: 

Sample Chapters:
Copy and paste 1 – 3 sample chapters from your book. It doesn’t have to be the first chapter. You may prefer to insert your strongest or most interesting chapter. Use material that grabs the reader and establishes your voice as a unique communicator.
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